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Surt City Website Front-End Redesign
HTML & CSS // Adobe Illustrator

This project was a complete HTML and CSS redesign of Surf City’s website, a
beach cruisershop located in Huntington Beach, Calitornia. HTML content struc-
ture and CSS styling was from scratch. Content such as photos and text were
orovided through the original website, research from other competitors, and

unsplash.com. Logo was customized using Adobe Illustrator and a free vector
image from freepik.com

lass="novsale">

<hl>Big Holiday Sale</hl>
‘E“$25-$2EB Off On Select Beach Cruisers </h2>
>*No Sales Tax with Cash Purchase! *<

~lass="nsbtn" href="BeachCruisers- Adults html">Start
Shupp1ng

lass="1nnerwrap">

Lass="htitle">
u.-*ﬁ—”bDFdEFFTth"?fﬁﬁﬁﬂ?What'S in-store </span>| Bicycles
&amp, Cycling Gear<

Lass="homeflex">

Surf City Creative Brief
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Beach Cruisers

DELIVERY OPTIONS
RESOURCES

ABOUT US What Our Customers are Saying:
NADINE 7 SPEED BY XDS *INCLUDES I IV
FRONT BASKET AND REAR RACKS* 5 O * * * * * (58)
’ W W W % (0)
Colors: Write a Review * * * (O)

W ww 08 Reviews

H sy ‘Excellent Bike”

I ride the Nadine to work everyday, trips around town and weekend cruising around

PRICE: the California area. Not gonna say I’'m ready to sell my other bikes, but they just
kinda sit there collecting dust since I got this new whip! Thanks Surf City Beach
$1,895.00 .
Cruisers!
Teddy Jones
Quantity
Only few left in stock* Click to see more reviews
- 1 +

Similar Products

[ ADD TO CART j [ TRY ONE FREE j

DELIVERY OPTIONS

What Our Customers are Saying:

5 O REEEE | W W W W W (58)
® WOMENS BELLA FASHIONISTA VANILLA WOMENS BELLA FASHIONISTA VANILLA WOMENS BELLA FASHIONISTA VANILLA
* * * * (O) WITH SHINNY BROWN RIMS WITH SHINNY BROWN RIMS WITH SHINNY BROWN RIMS
: : $395 $395 $395
Write a Review * * * (0)
UE 0 0 ’ < 3408
Hevry ‘Excellent Bike”
: : . . . SURF CITY SHOP ®
I ride the Nadine to work everyday, trips around town and weekend cruising around Located at 19171 Magnolia St. #17
the California area. Not gonna say I'm ready to sell my other bikes, but they just Huntington Beach CA 92646 .
kinda sit there collecting dust since I got this new whip! Thanks Surf City Beach Beach Cruisers
_. . '
Teddy Jones Cruisers!

Click to see more reviews

Coding a single HTML/CSS design template to
Similar Products view layout possibilities.

Coding & Overview of Surt City Project

v




. Teddy Jones

What Our Customers are Saying:

: IR R IR (58)
i F JH R R AR

5
w
s
v
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_____________________________________________________________________

[ ride the Urban Limited to work everyday, trips around town
and weekend cruising around the California area. Not gonna

say I'm ready to sell my other bikes, but they just kinda sit
there collecting dust since I got this new whip! Thanks Surt

City Beach Cruisers!

Click to See More Reviews

In total, 31 web-pages were designed and created custom for Surf City
Beach Cruisers. Over a span of 10 weeks, | was required to conduct re-
search, write up a creative brief, sketch and code a design mockup, then
build out the rest of the web pages.

| feel like | grew the most in my understanding of flex-box, one of the CSS
layout commands | relied on for the more complex design layouts.

<img src="common/ar
<img src="common/ar

<img src="common/ars
== %@
<img src="common/ar
<p>(0)</p>

</fdiv>

html| body div.outerwrap div.innerwr.

Styles  Computed lLayout  Event Listener
|| A LR B B it.-u'um—ﬂ'ﬂ-.uu:’n.

¥ Flexbox

Flexbox overlays

ul B i

div.threeproducts 1S

div.containsaddcart B g

div.revfacts 1.8
ul B i
divlileft [ i

Surt City Final HTML/CSS Design
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Interview With Good Notion’s Design Lead And Co-Owner Brooke Schelar.

By Brice Spreadbury

| recently sat down with Brooke Schelar, the design lead and Co-Owner of Good Notion, We chatted about how
Good Notion is paving the way in the Salem Design Community and about tips and tricks for aspiring young
designers.

How Did Good Notion Come To Be?

We were two separate small agencies, Common Era Collective and Tailwind Visuals that were doing very
similar things in Salem; working with a lot of Salem clients and doing creative strategy, designing, photo and
video work, and social media. We used to both work in the Reed Opera House and discovered each other
and realized that as we work with Salem clients, we could be better and take'on bigger projects if we work
together. So, we started the conversation of maybe taking on clients together and working together. Then we
ended up moving into the same office and in a way, for a very long time,stayed as our separate businesses
in the same office. We started taking on big projects together and getting clients and we kind of like stayed
in that, like, weird limbo of our relationship for a long time till we actually decided it was kind of holding us
back not to be one name and an official team. Just as of this past year, we decided to pick a new name. We
couldn’t decide between one of the existing names so we decided to Just kind of start fresh. We were kind of
doing something different, heading in a different direction as far as structure and our messaging. So yeah,
after like a year-and-a-half of dating as two businesses, we became married! And now we re Good Notion!

How Is The Professional Desigh Seen Here In Salem? What Does It Look Like? And Where Does
Good Notion Fit Into That?

| enjoy being very humble, but | don't want to discredit the work we do. | think we like to view ourselves as
leaders in Salem, mostly because there just isn't a very big design scene here and there aren't a ton of job
options for designers. You know, there's not like big agencies and large design groups, so It's definitely a
young and fresh scene for designers. This was a struggle for me when | first moved here because | kind of
didn't know what to do as a designer in Salem and had to forge my own path. So, | hope that the work that
we're doing will create more design jobs and just inspire more design work within Salem.

What Does An Average Day Look Like At Good Notion And
How Do You Build Out Your Desigh Teams? Do You Have A
List Of Contractors You Work With Or Is It All Done In-
House?

We have done some work with outside contractors but we prefer to
have people just in the office because we all work individually in a
lot of ways and no two days are the same. I'd like to say | show up
every single day at the same time, but that just doesn't happen with
a lot going on. But, we like to stay connected in the office as much
as possible. We've been working with Isaac Mitchell who's in the VC
program and has been working with us as an in-house contractor
for like 6 months now. We worked with a few other random ones
here and there, but yeah, a day in the office I1s mostly trying to get
like a good amount of design done, sitting at my desk or kind of art

PORTFOLIO

as possible. We've been working with Isaac Mitchell who's in the VC
program and has been working with us as an in-house contractor
for like 6 months now. We worked with a few other random ones
here and there, but yeah, a day in the office is mostly trying to get
like a good amount of design done, sitting at my desk or kind of art
directing Isaac, and project managing. We have occasional client
meetings and presentations, but it varies, which is nice to feel like |
have control over my schedule to some extent

As Far As Your Team Is Concerned, What Does It Consist Of? Illustrators, Photographers, Etc.

Well, let's see. It's been hard to define specific job titles because being in a small office we all wear so many
hats, but Logan Martin is a team lead:; like a creative director or main creative strategist in that CEO role of
making large-scale executive decisions and leading the team in that way. Sort of being an account manager
touching base with clients a lot | play a little bit of a COO [Chief Operation Officer] role since | do a lot of,
like, iInternal organization and operations and I'm the organized one on the team. | do a lot of art direction
and designing and my design work is mainly focused on branding and creation of logos and developing
brands for clients. | have a very specific, simplified, bold, geometric style. Isaac Mitchell works with us and he
thrives in the illustration world, so having two very different designers Is really beneficial for us. Then we
have a web developer, Stephen Brown, who went to Chemeketa and was in the VC program | don’'t know how
many years ago, Shaun Jaguez who has been helping him as a junior developer, and then AshlieRene
Gonzales who does photography and videography and Bryon Neal Daniels who does social media and
Creative strategy.

You Got It All Covered!

Yeah, we got a nice little team going! And we also work with a contract copy editor, Erica Martin, when
needed.

The Visual Communications Program Recently Added A Multimedia Arts Degree. You Just
Mentioned Photography, But Does Good Notion Do Any Film Making, Motion Graphics, Etc?

Not any in house animation and stuff like that, but yeah, AshlieRene” does beautiful photography and
videography work, but we don’t have someone that does like animation graphics for video.

How Wailld Voit Dacecribhe The Proiacte That Good Notion 1likae To Take OOn?




Desktop Web-page Proposal
HTML & CSS // Adobe llustrator

This desktop web-page design proposes an online version of
a magazine page. HTML structure and CSS styling was from
scratch. All content such as photos, graphics and text were
obtained from the magazine. Hover animations created more
engagement within the magazine content. View webpage at
amandaschater.co

[x ﬂ Elements Console Sources Network Performance Memory  Application Security Lighthouse Record:

¥ <{main>
Y <¢section class="outerwrap”>
Y<article class="innerwrap™>
<! -- <h1>You Are Here</hil>-->

<h2 class="title">Interview with Good Notion’s Design Lead and Co-Owner Brooke Schelar.</h2>

<h4 class="author">By Brice Spreadbury</h4>
¥Y<p class="1ntro">

"I recently sat down with Brooke Schelar, the design lead and Co-Owner of Good Notion, We chatted about how

the Salem Design Community and about tips and tricks for aspiring young designers.”
</p>
¥ <¢div class="bolt">
<h2>How did Good Notion crma tn hals/hax
P <p>.</p>
Y<h2> == %6
"How 1s the professiona.
</h2>
¥<ip>
"I enjoy being very huml
because there just isn’{
agencles and large desig
here because I kind of ¢
doing will create more ¢
</p>
<fdiv>
¥ <div class="BSoffice">
¥<div class="dark™>
<img class="BSO1mg" src="art/4-try.]jpg" alt="Brooke's Office">
</div>
<fdiv>
¥ <h2>
"What does an average day look like at Good Notion and how do you build out your de
with or is it all done in-house?”
</h2>

Rendered size: 83 x 121 px
Rendered aspect ratio: 83:121
Intrinsic size: 1071 x 1568 px
Intrinsic aspect ratio: 153:224
File size: 840 kB

Current source: https://www.amandaschafer.co/Good_Notio
n/art/4-try.pg

html body main section.outerwrap article.innerwrap div.bolt h2

here does Good Notion fit inf

we like to view ourselves a:
ob options for designers. Yol
designers. This was a strugg.
orge my own path. So, I hope

sign teams? Do you have a 1i

%
= visual

Cormmunications ABGUT DEGREES STUDENT WORE HOW T APPLY

NOTIOR

creative branding company

Interview With Good Notion's Design Lead And Co-0Owner Brooke Schelar.

FORTFOLIO

Layout Design




mw" )\Mi{“l[( ! :.)anl

|
AUGUST 14,2021
ANCHO M A ST

e .

LAYOUT

DESIGNS

View Full Pages at: amandaschater.co

Stain
i Removal
| Frem Fabrics:

Margaret Smith Furry







2022 Calendar
Adobe InDesign

This 12-month calendar project had simple parameters; an
InDesign doc, using grid-lines, that included events connect-
ed to a particular theme. Each month | included at least one
national food day, which was marked by a food icon collected
from freepik.com. Delicious imagery is from unsplash.com.
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PROGRAMS v ‘ RESOURCES v ‘ SERVICES ~ | GIVE BACK v

Welcome to Mt. Angel Public Library

"Empowering our community to learn, create and connect”

Announcements and Upcoming Events!

*Check out Calendar for more details!*

Guidance .

We’re Recruiting! C e
\,&llllllll.‘.ﬂl' \

Q

| | We answer questions 24,/7

ABOUT US v Q

INFORMACION EN ESPANOL

Search the Library Catalog

Everything ~

All Fields ~

Search n
Access Your Library Account

Library Hours

Sunday & Monday: CLOSED
Tuesday: *9:00-6:00pm

Wednesday: 11:00-5:00pm
Thursday: 11:00-7:00pm
Friday: 11:00-5:00pm
Saturday: 12:00-5:00pm

*self-serve hours 9:00-11:00am

E-newsletters

Mt. Angel is looking to fill two positions ReCOmMG _ “Programs
on the Library Advisory Board. Advis 0nnnmsmn
For more information and to apply, con- Py VI so nv eOctober
tact Jackie Mills at the library or go to: 04; mull IRRARVGoals
— % Ciratogipis  ocptember
Mt. Angel Library Recruitment Info u [ .
e i Lite-Long-Learning *August
July
. *June
Have Questions? Contact Us!
Library Assistant: Youth Services Coordinator: Library Director:

Cecile Baker Hilary Tsukakoshi Jackie A. Mills MLIS
CBaker@ci.mt-angel.or.us Hsukakoshi@ci.mt-angel.or.us FMills@ci.mt-angel.or.us
p ) COIS M

@ e toneroe s s Our Location
& y 290 E. Charles Street
A VY Mt.Angel, Oregon 97362
£ ’ Mt. Angel Public Librar

) c;,a,/es 5 ’ t. Ang y

2 s Mailing Address:

g Chamber of Commerce 5‘47 Touch of Ba P() Box 870

“ S conee M. Angel, Oregon 97362

Announcements and Upcoming Events!

*Check out Calendar for more details!*

We’re Recruiting!

C tv,....
__Volunteet:.

INFORMACION EN ESPANOL

Search the Library Catalog

Everything ~
All Fields ~
Search n

s Access Your Library Account

Library Hours

Sunday & Monday: CLOSED
Tuesday: *9:00-6:00pm
Wednesday: 11:00-5:00pm
Thursday: 11:00-7:00pm
Friday: 11:00-5:00pm
Saturday: 12:00-5:00pm

*self-serve hours 9:00-11:00am

: v
g I MT. ANGEL'
" PUBLIC LIBRARY:

~ Volks Bibliothek

: =

-

Mt. Angel is looking to fill two positions AL _ “Programs E-newsletters
on the Library Advisory Board. Advuis Bnnn nVISInn
For more infgrmation a}nd to apply, con- PN "I so nv eQctober
tact Jackie Mills at the library or go to: 0{, Input VEnalc
» =l 8 Meelings °
6}% !l golnus, September
Mt. Angel Library Recruitment Info At oy eAu gust
July
. eJune
Have Questions? Contact Us!
Library Assistant: Youth Services Coordinator: Library Director:
Cecile Baker Hilary Tsukakoshi Jackie A. Mills MLIS
CBaker@ci.mt-angel.or.us Hsukakoshi@ci.mt-angel.or.us IMills@ci.mt-angel.or.us
£e, o .
-yl s s Our Location
5 y 290 E. Charles Street
& Pegdlis Vingards Mt.Angel, Oregon 97362
chlar/ ‘ ’Ml Angel Public Library

§ X b Mailing Address:

g Chamber of Commerce gg Touch of Be PO Box 870

‘ 3 dannc Mt Angel, Oregon 97362

USEFUL LINKS

Copyright ©2021 Mt. Angel Pubilic Library. All rights reserved. Powered by WordPress &

Designed by Cyclone Themes

Announcements and Upcoming Events!

*Check out Calendar for more details!*

INFORMACION EN ESPANOL

Search the Library Catalog

~

Library Hours

Sunday & Monday: CLOSED
Tuesday: *9:00-6:00pm
Wednesday: 11:00-5:00pm
Thursday: 11:00-7:00pm
Friday: 11:00-5:00pm
Saturday: 12:00-5:00pm




Library Homepage Design
Adobe Illustrator

Thisis a homepage proposal for a local library in Oregon.
The library asked our class to use the colors, style, and
content in their existing website to re-imagine the main
content within their homepage. Header and footer layout
were kept their original format. This project was an indi-

vidual project within our team project.

# File Edit Llayout Type Object Table View Window Help

A Q~lora ~ | L 13356pt ~ TT T \
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¥

| Regular Ii (16.272 pt ~ 9 B St B

*Schafer Mt.Angel Mockup.indd @ 50% X *Portfolio-Backup-PDF.indd @
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Best Selling Scents

* % K & & * 4

Smells Great!

FREE STANDARD SHIPPING O

Smells Great!
| just bought my first bar of

‘ : ( | just baught my first bar of
this af Blue Raeven in Amity, this at Blue Raeven in Amity,
OR. It smells very good. OR. It smells very good.

Silver Creek Sod
Est. 1994

BUY SOAP LOCATIO

L 3 Address.
Salem __ 20650 S Hwy 99W,
) Amity, OR 97101

" inifs WICIDPE.
Our soapisd simple one, natural, sream friendly and portable In its cloth wrapp

d frees a lof, outdoor themes @
n't make you f00 frogrant

nd sfressed how good it is for your skin. It
We have use

fter your SNOWE.
smells great but does

Smells Great!

| just bought my first bar of
this at Blue Raeven in Amity,
OR. It smells very good.

Northwest Cedar



Our plant-based soap is safe for sensitive skin and

lathers well. We make 18 scents using essential oil

Cinnamon

9
y
o I — _#
¥

and high grade fragrance oil. Our packaging is

Contact Us

lmv+qmarmactrmn 1m \WAMMhoalacalas Ar v/ o nroo —~1
INterested In Vwnolesale or nave a proauc

unique and keeps soap fresh until it is used.

r,..l |,_-_..,:-.I‘H,.{‘
LA D0V .

Shop Soap

i Gardeners ,_ | [ b ]

(Email Address }

[ Subject ]

| $7.99

Locations Smells Great!
Find local dealers of SCSC Soap | just bought my first bar of this

at Blue Raeven in Amity, OR. It
smells very good.

Portland =~~~
O

Eu i Bend
g o

Our newest soap, Northwest Cedar, has a fresh OREGON
woodsy scent we love. Along with Oregon Fir Q

Cathy Nakanote
7/13/2021

-
Message

Needle, it brings the Oregon Forests to you.

Add To Cart Quick View :
- Blue Raeven Farms (AmIfY) Northwest Cedar

Address:
20650 S Hwy 99W,
Amity, OR 97101

After 25 years, we have it down but still have to be really

aware of what we are doing because it can go wrong
Directions very easily.

Silver Creek Soap Co.
P 199 —————

Are there any other products you sell?

Not to sell everywhere. We do make a lotion to sell at the

Gift packages wrapped and decorated,

Wooden Shoe and Schriener’s Iris Gardens. It is made for ;
festivals and gift baskets. 1 containing three or four small bars of Silver Cre

Soap. These can be custom made for you wit

About Silver Creek Soap Co.

’ week of advance notice.
. - Where do you typically sell your soaps?
Where do you typically sell your soaps? Shop Soap
We are a small two home-based We like to sell it in stores that sell produce, plants, art and
. . We like t IIitin st that sell produce, plants, art and :
company. Soap is made in one o s el Eal el o ¥ natural products. We sell it in the valley at EZ Orchards,

natural products. We sell it in the valley at EZ Orchards,

home and wrapped in another. Bauman Farms, Red Bench in Silverton, Wooden Shoe,
We produce about 9,000 bars of

ran i
soapid yearand selliihwholesale Mcminnville, Wilamette Valley Pie, Silver Falls and others. . Apri C o-l-
as well as on our own to

individuals. | ' & 6 6 & ¢

: in Si . W n Shoe,
Bauman Farms, Red Bench in Silverton, Wooden Shoe Jones Produce, Blue Raeven Farm Stand, Farmer John's in

Jones Produce, Blue Raeven Farm $tand, Farmer John's in Mcminnville, Willamette Valley Pie, Silver Falls and others.




Est, 199§

M ATIOCNIC WLULAICCAL COWNTACT
LOCATIONS YWHOLESALE CONIAC




Silver Creek Web Layout Design
Adobe XD

A website layout inspired by Silver Creek Soap’s existing

FREE STANDARD SHIPPING ON ORDERS OVER $35

Silver Creck Soap Co.
Est, 1995 ———

BUY SOAP LOCATIONS WHOLESALE CONTACT

branding and owner produced photography. Currently, -

they do not have a traditional website, which gave me an
opportunity to create an entire site design and information
architecture to suit their existing content and branding.

O O 94 % N> O 0O v > 8

¢

File Edit Object Plugins View  Window Help

@ v Preview : Schafer Amanda_Silver Creek v2
Design Prototype Share -

HHHHH

< DOCUMENT ASSETS M

Q  Search document assets v
Y =l [.. =a

v Colors +

2nd active

. primary hover
. primary btn
. dark blue text

Qur soap is a simple one, natural, stream friendly and portable in its cloth wrapper.
We have used frees a lof, outdoor themes and stressed how good it is for your skin. It

smells great but doesn't make you too fragrant after your shower.

secondary btn and Hover Nav
active nav
#FOE98C
Apricot
#E9E289 * % & & &
$7.99

#FFFFFF

. footer hover

background

. footer

- he Month: Northwest Cedar
#H19F88
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Stains Magazine Redesign
Adobe InDesign

This4 page magazinedesignwasinspired by contentfromthe 1899
eBook on Project Gutenberg, titled, “Stain Removal from Fabrics: T e
Home Methods” by Margaret Smith Furry. Imagery was provided G
by unsplash.com. Serif typefaces with a tilted axis (letters o, e anad .

a) | felt like gave this magazine a more retro look.

2 & & & 9% 0 0 & 0

STEPS
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R Bk} Margaret Smith Furry

File Edit Layout Type Object Table View Window Help Essentials Class

9 in W: . 1.581in (= T 100%

“:TE‘:': u 0 pt E] El ?l}
chab p = vl 100%

*Schafer_Layout_Final.indd @ 50% [Converted] X
14

7.348 in -~ 0.6 1 C  100%

Tl 5 oving a stain is|tof start aci : i - silk materi- test o sam . rial before usin
while it is fres : it dries if possiblel Hot LIl : ns- the ma= in. Press nylon with
soapsuds-or- . irpnf sets some stains tooy i it : e.- Even mild

so-that it taleds & =nf to- loosen them. 1 . 1ons - of- onia -water, are made from
professional ¢les “hpots—out” staing B : i . with care on - 5 ilk casein, snd fish protein,
cleaning or pressing! i ing, such. as ordi : -not: ] are not gener;
I.I] E-Ell‘llﬂ 4 1 . wiool and  silk. i u [ g uld sille and w

use, partici-

il dS etate  rayon, i in- :%n:andehk

(o P W e e WA ]k

i, -EuI:-].rcrulu:L R
r n,wool, gilk
successtull o
: het, Waturally, e
thatwill do least possible

-dlothy

Linemny
overs destroy- cproon and-linen

FaL may inju
toolong on tk
A stain, apply

ild acids, su.ch-a.a-l:mnnju.{oc- i

otton-and- linen if allowed oo re

<loth.Jf you use o mild acid tot remove

h-as-ammo
aterial in wat
g alkalies hary
-allealies are safe-
- in wrater-afte
it cotton. and
hain -on the- staj

inen if

efore-stort]
5 rivcride- of -
stonin-ermos

: __' Ray
.| Here
T

sraing fr
alkali=z

. BT
7 'JIE].J.UJ.'H:I.I.IL.“

f-water tarn
1, a.ud-iujurc:I

B

A ywater

[ TIE

after

5 & ;l
these safest

used
this g
e

rayon

rards

dium PEI'T:I orats

hydrogen ¢

Are - the

blea

L, too.

h-and
Tate-
ior- ch
-5:11-:1 befor
pridey | o
zatest

hes

lies uk

|- to-treot- o sbogh, -
Fuaneter- cokbom -

e SLAFE R0 -3

e, - 5115, - PO -

kind-of cloth-n

rules to- folld
ial. Never use
material. Iil
h it if proper]

¢ (-t clot

-g-mibeture. - A

in removing
strong acids o
d-acids or alka=
v tinsed. Water

8 g ruin-oncthen

1he Staim

writh success. Th

L :ac]:l.cstoua: :

pull or terist it

hydrogen p

ut-mild chlogine ones-can-bel

= kinds of ra

when it is wet.

=ronide - are - thel

| tieat the ma

iy s differen

orbform, so.

= using these lig

obwol and ether,

=t Use On ace
ix-algsihol v

aai.us wi

ountry—viscose
o -BtE.'I‘II.H-ﬁ'

1

-are made in
and acetats]

:upram:nnnﬁ
L viscose and:
lilee cotton of
dissolves in-

i
or

a BEJI[P].C E :
ds T PTG -8

alcohol and |
rayon or-of J

vith 2-or 3 parts of water before

Im

whin 1m
r lines But ace=
weétone, alcohol )
- rayon- materiall
-stain. Mixures|
efzene also are

olored material,

thia hot iron: ma

melt acetate|

oesible, befors .

Wrap Options:

A 8 B

[ ] Invert

0.1875 In

0.1875 in

Swatches

Al clyphs

n-ofe bind o dptim s issolyes 2 Wrap To: Both Right & Left Sides

jayon, use it sparing

33.33%

I'E.Cldﬂ'l:il'

bake; up wr_r,'-rltt'[-

and fruit juice,

sult, stains su

allcalies. Water
dées the rayon |
= . pnoisture, -and!
ch|as coffee, tea)

v L
LI

i

~ b M H [Basi;::.] .(wn.rking}

wiash off casily,
ay|use bleaches
y-on-nylen o
vy But+i=
v, - likel

hetic materials, such as nylon|and vinyon, are| ;'-Ir.?j. 2
; -hum:d-b}r 1

does notwealken. them, as it

loth. D

. Worlke frof

in, ]

¥ mpicu.}? o prey

ustration: Sponge a no
m the outside of
ad -moisture unevenly in)

ustration: |

by pat the spotwi

Next Project

v






Rituals Ad Poster
Adobe InDesign

This poster design was inspired by class discussions
on the golden ratio in design. Imagery was provided
by unsplash.com, using Adobe InDesign.

- - . —
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9 Extra Light v 8 C v Tr T, F MAC 30 v| ARIT C e English: US!

*Schafer Amanda_goldenratio.indd @ 50% [Converted] X

b

& 100

H=124 5=31 B=100
H=124, S=31, B=100

(™.  [Basic] (working)
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Wedding Invite
Adobe Photoshop

The only criteria for this Photoshop project was to use
image and type. While trying to find a theme, | was in-
spired by the various unsplash images and textures,
which led me to creating a wedding invitation.
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S"MORES Manudl
Adobe Illustrator

This print project is a step by step manual of how-to make
s’mores. One of the challenges was clearly communicat-
ing how to complete each step of the activity, WITHOUT
words. When printed and folded, this project creates a lit-
eral “s’more shape”, which the user has to unfold to show
the instructions.

v

Sketches



First, | roughly sketched each step of the manual, then traced those sketches
using solely the pen tool in Adobe Illustrator.

(2)
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Vectorized Sketches
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INVOICE NO. 0001

NV O

Monday, Mar. 3, 2022 From:
Amanda Jane

Front-end Designer

Invoice to:

Dr. Guido Alvarez Description ours ate  Subtotal
nvoice Design 25 20/hr $50.00
Postcard Design 1 15/hr $15.00
Logo Variations (4 . 15/hr $22.50
Endpaper Texture 15/hr $7.50
Business Card 0.75 15/hr 51125
Logo Gif Animation : 15/hr $7.50
Sub-total: $113.75

tax(0%): T

2003 Sunny Day Drive Total: S$113.75
Los Angeles, CA 90017
714-872-8283

Due Date: Amanda
~ here's a 15 March, 2022 €

3% service fee on ANY card payment.

. @

2]

ml & RS

Contact

M: 123-456-7890

E: hello@amandaschafer.co amandaschafer.co




J 1

Business Invoice Design B

One of my favorite things to design are page layouts. INVOIC
This particular project didn’t have many constrains e &
besides trying to create an invoice that matches our X

“branding suite” or “style” as a designer. We had to bill L

our instructor with the work we had completed class. P Er o e e e,
‘ Postcard Design 1 $15/hr $15.00

Logo Variations (4) 15 $15/hr $22.50

Endpaper Texture 05 $15/hr $7.60
Business Card 0.75 $15/hr $11.25

& File Edit Object Type Select Effect View Window Help Logo Gif Animation 05 $15/hr $750

. - . X : $113.75
o ew

ART222-W22-W10-Sketchpad-SCHAFER-AMANDA.ai* @ 50 % (CMYK/Preview) X
2003 Sunny Day Drive 5113.75

Los Angeles, CA 90017
T714-872-8283
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3% service fee on ANY card payment,

Contact

. 7 1 M: 123-456-7890
| N VO | C E INVOHCE NO. 00D E: hello@amandaschafer.co

amandaschafer.co

Monday, Mar. 3, 2022 From:
Amanda Jane

Front-end Designer

SEHFMTHINNSPY

£\
Y

Involce to:
Dr. Guido Alvarez Description Hours Rate Subtotal

Invoice Design 25 $20/hr $50.00

r—"
(@]

Postcard Design 1 $15/hr $15.00

¥

$120
Logo Variations (4) 15 $15/hr $22.50

dt,
2,
Q
9
_/

$120 Endpaper Texture 05 $15/hr $750

Ll

Business Card 0.75 $15/hr $11.25

$120
Logo Gif Animation 05 $15/hr $7.50

$120 Sub-total: $113.75
tax{0%): i

S480 Total: $113.75

TOTALAMOUNT ~ S570
X E% Payment Details Due Date; Amapda
invoice Is for cash or check, There's a 15 March, 2022 « JAne
AMOUNTDUE 5604 3% service fee on ANY card payment, i

000000000000 §

=
3
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Next Project
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Multi-Column Layout
Adobe InDesign

This Magazine layout project was to create clear hierarchy
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Color

using a multi-column layout, all while creating a cohe-
sive style throughout the 7 pages. All copy was obtained
through the instructor. Content such as photos were ob-

tained from unsplash.com.
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This 3 inch wide sticker design was made to promote my
design work, while maintaining a cohesive brand identity.
As | created multiple iterations with a gr code, | realized that
my sticker was no longer unique to my brand. As a solution,
| wrote the URL to my portfolio website on to my personal
logo with the title, “web designer” upside down.

amandaschafer
amandaschafer.

Web Designer
Front-end Designer
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Brand Logo Design Process
Adobe Illustrator

This project began by sketching concepts that best communicate
yoursell as a designer. For me, | desired to communicate my front-
end web development training, so | used my initials with an HTML
bracket. The screenshots below is a condensed version of the many
iterations my personal logo went through.

ai File Edit Object Type Select Effect View Window Help

v v Opacity: 100% >  Style: . v @ Align  Transform :EE: 4

ART222-W22-W10-Sketchpad-SCHAFER-AMANDA.ai @ 50 % (CMYK/Preview) X

h - ' <!> W h
I_ P“ Amandalane ey ki SIE

FRONT-END DESIGNER ne
l;ﬂq ' l‘ki \ AU
: N\ " Amandalane

FRONT-END DESIGNER

" A%\m[ﬂlﬁs
RATRG

.i_e.,..,_Let’s Get in Touch.... < )

<li dess="nare"~AManda Jane-/:

SRy

H¥IROHAN N YV

/.
.l, 2
@,
i)
K1
@ B
E
itg
L1,
_;f-’ 2
Q

€5\ B

@Lefsﬁetthnuchﬁm

<i chiss="rame-Amanda Jane- -

< -'.Ia!is:'r'.:lll':'(!H]-HHm-: iz e diﬁ:i:&:ﬁ‘EEEE].EEE‘EE&E‘:;"} ""ﬁll" > (ﬁ -u:
«i dazs=emal>hello@amandaschater.coxi- <lldres="ema-hello@amandaschafer.co</i> R '

Amandsa

L S R S S M <l cless=wr>amandaschafer.co- i
i i

o T )
\ s
[ L
T S
I . ¥
I o
= e
‘-I:'-'. - .

Aman ne
Ao enda sl

~ FRONT-END DES

4

F
1]
L
1)
-
n

Q 00 0 Q0 00 0 Q0 Q@ O

ah
]
[

DN

Amandalane amandalane
FRONT-END DESIGNER

FRONT-END DESIGNER

<a]>

Designs




© Amanda Jane Schater
Mockup Layouts: Freepik.com



