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poster design
Hypothetical // Flight of the Figs

Challenge:
Design a tour poster for a fictional band. Focus on 
layout and typography to reflect the band’s genre 
of music.

Software Used:
•	 Procreate
•	 Adobe Illustrator
•	 Adobe InDesign

Execution:
I came up with a band name called Flight of the Figs. Their music genre 
is indie/alternative and has an upbeat funky vibe to it. I drew illustrations 
to match the style of music and used bright colors to communicate the 
vibrant and fun personality of the band. I established hierarchy through 
making the imagery the primary focus of the poster to grab people’s 
attention, and the band name and tour information secondary to give 
context and action to the poster.

•	 Organized type and illustration through a grid system  
and established hierarchy

•	 Created illustrations and used typography reflective of the band



flight of the figs // mockup



website design
Hypothetical // Silver Creek Soap Co.

Challenge:
Design a website for Silver Creek Soap Co. who is 
a local producer of pure handmade soaps. 

•	 Create website prototype for desktop & mobile
•	 Provide clear and intuitive navigation 
•	 Create a products page with the intent of selling

Software Used:
•	 Adobe XD

Execution:
Soap is a clean and simple product, so I designed the website to reflect 
those qualities. Silver Creek Soap Co. is a small business that had 
struggled with having a website in the past, so my main goal was to make 
the website user-friendly. 

Through the steps below, I was able to create a solution to suit the needs 
of this small business and their customers.

•	 Conducted competitor research
•	 Determined page contents and tasks
•	 Sketched site layout thumbnails
•	 Organized text and images to flow naturally 



silver creek soap co. // strategy

Call to action:
Appeal to

- People who like natural products and do not want to use soap with preservatives.
- People who like the way they smell.
- Tourists who want to take back a small remembrance from a trip to Oregon.

Home page: Showcase the company’s soaps and tell people about the company and where
to buy

Shop: Inform customers/potential buyers about the advantages of using natural soap and
have people buy the company’s soap.

Our story: Tell people about the Silver Creek Soap Company’s story and the process of
making soap.

Cart: User-friendly checkout that is simple and easy to use

Contact Us: Have people call the company, buy online, or find the soap in one of the stores
they sell at

Contact Information:
Phone: (503) 400-5434
Email: jdesantis@wavecable.com

We love the personal touch of taking orders on the phone and
being able to answer questions, so feel free to contact us with the phone number above!

Locations:
Willamette Valley Pie
Jones produce (River Road)
Bellinger Farms (Hermiston)
Illingsworth by the Sea (Newport)
EZ Orchards
The Red Bench (Silverton)
Silvertgon Art and Frame
Hairapy (Silverton)
Silver Falls State Park gift shop
Bush Barn
Old Stone Coffee (Mt. Angel)
Oregon Garden Gift Shop
Yarnell's (Stayton)



I utilized a minimal color palette of greens with accents of yellow and plenty of white space to 
communicate the natural properties of the brand and create a calming and user-experience.

silver creek soap co. // desktop



silver creek soap co. // mobile



magazine design
Hypothetical // Vivid Magazine

Challenge:
Organize and layout a multi-page magazine 
about design issues. Create a name for the 
magazine and design a cover using a photo from 
a curated photo album and manipulate it using 
photoshop. 

•	 Format articles for a magazine
•	 Experiment with type layout
•	 Find images that correspond to the articles

Software Used:
•	 Adobe XD

Execution:
The title of this magazine, Vivid, means “producing powerful feelings or 
strong, clear images in the mind”. Throughout the process of creating 
this magazine, I wanted it to fit the essence and meaning of its name. 
For the cover of the magazine, I layered the photo and played with the 
opacity to create an intriguing effect. I utilized the colors green and indigo 
which helped to add contrast and vibrancy. The interior spreads of the 
magazine articles are organized in a manner that is untraditional and 
focuses more on the design rather than the readability of the text. The 
high quality images add another layer to this design by connecting with 
the text to create a well-rounded reading experience that evokes further 
contemplation and visualization of the subjects being discussed. 

•	 Worked with large amounts of copy
•	 Explored unusual layouts



This magazine is the compilation of a handful of scholarly articles reflecting 
on contemporary design issues and topics. It’s targeted towards designers 

and design thinkers who want to expand their knowledge within the 
realm of design. I find that the materials covered in this magazine can 

be beneficial to both upcoming designers as well as the more seasoned 
designers. As you flip through these spreads, I hope that you are inspired 
and that you can take away something that you hadn’t known or thought 

of previously. The process of design is a fluctuating beast that is never 
quite fully complete, but at some point the designer has to decide that 

it is “finished” even though they could keep rearranging and changing 
the elements. Editing this magazine has been quite the journey, but I am 

satisfied with the view it beheld at the end. The goal behind the design 
of this magazine is to provide easy and enjoyable reading that flows 

from page to page. There is variety within the consistency of this layout 
which is intended to help the layout to not feel too stiff or stagnant. The 

pastel blocks of color add a variable of vibrancy, depth, and action to the 
layout and assist in the movement of the text. The high quality images 
add another layer to this design by connecting with the text to create a 

well-rounded reading experience that evokes further contemplation and 
visualization of the subjects being discussed. The title of this magazine, 

Vivid, means “producing powerful feelings or strong, clear images in the 
mind”. It is my hope that this magazine fits the essence and meaning of its 

name and conjures up new thoughts, ideas, and images for its readers. 

HeLLo

KaiLee Jones
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DRAWING IN A 
DIGITAL AGE 

Introduction
Once largely dependent on the drawing abilities of designers, the design process has 
been almost totally transformed by the use of digital media, including systems that 
might be seen to replace the need for drawing ability. However, a recent investigation 
has confirmed that traditional,  paper-based  forms of drawing are still used by many  
designers and are particularly  crucial as an aid to creative thinking. Conducted as the 
final phase in a long  term study of the role of drawing in design, the main aim of this 
investigation has been to determine the extent to which the use of drawing-which 
typified designerly practice when the long-term study began-is still evident today. Recent 
accounts by a number of senior textile and visual communication designers of their 
use of drawing demonstrate that they not only still rely on quick, informal sketching to 
stimulate new ideas, but they also believe that the visual literacy and visual memory 
that inspires these ideas is developed by an early and continuing use of drawing. They 
seem to believe that an adaptable use of drawing and the acquisition of drawing 
ability is still important, and many senior designers are concerned that the creativity 
of young designers will be impaired if they are not encouraged to learn to draw.

“... many senior designers are concerned that the creativity of young designers 
will be impaired if they are not encouraged to learn to draw.”

Pam Schenk
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“The effect of digital technology on the design process has yet to be fully understood...”
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The Study

In the mid-1980s the 
author conducted an extensive 
research project to investigate and 
characterize the role of drawing in the 
design process.1 The choice of graphic 
design as the primary focus for this project 
proved fortunate because the results of 
the research indicated that drawing was 
used extensively  in every phase of the 
design process and, based on these results, 
it was possible to construct a detailed 
model of drawing activity. However, even 
as the project was nearing completion, 
the pervasive introduction of computers 
into the design studio began to have a 
profound effect on the role of drawing, 
and when the initial research project 
was completed, the author decided 
to extend the investigation to moni  
tor changes in designerly practice with 
particular reference to the effects of digital 
technology on drawing. During the ensuing 
long-term research program, conducted 
at regular intervals during the intervening 
period, the investigation was broadened 
to include other design disciplines, 
including the new visual communication 
specializations that proliferated as a result 
of the opportunities provided by the new 
technology (e.g., interactive media design 
and digital animation). More recently, 
product design and textile design have 
also been included in the study. In the final 
project, intended to complete the research 
program by taking stock of cur  rent 
practice, the author focused on two groups 
of designers  namely, visual communication 
designers, for whom the use of digital 
media has long been ubiquitous, and 

textile 
designers. 
A somewhat 
slower adoption of 
computer-aided design 
(CAD) in tex  tile design than 
in other disciplines has meant 
that traditional drawing methods are 
still used by many textile designers,2 and 
drawing maintains a significant place 
in textile design education’.  Therefore, 
a comparative analysis of the drawing 
practices of these two groups has 
proven both timely and instructive.

The effect of digital technology on 
the design process has yet to be fully 
understood,’ particularly with regard to 
the applica  tion of hybrid and convergent 
drawing systems.’ While numerous visual 
communication designers extol the 
virtues of “hand-drawn” methods/ some 
new approaches merge the digital with 
traditional forms of drawing.7 Although 
educators must be alert to the ways 
younger textile designers, for example, 
are now required to inte  grate new 
technology into their practice to identify 
new opportu  nities for design,’ continuing 
to monitor whether and how traditional 
paper-based forms of drawing are also 
to be integrated remains important, as 
does facilitating opportunities, where 
appropriate, to achieve such integration.
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Past, Present 
and Future 

Graphic design, it seems, is still searching for its past. 
Other design disciplines, such as fashion and industrial 

design, have an established tradition of archiving, 
documenting, critically writing, and publishing history, 

as well as engaging with social, cultural, and political 
contexts. Such histories have, for example, focused on the 

study of designed objects as well as design movements; 
celebrated “named” designers and the profession’s history; 

and explored design in relationship to other areas, such 
as material culture. This is not to say that graphic design 

has not had its share of commentators who have been 
defining approaches to studying its own history.’ However, 

there remains a sense that graphic design  history is less 
established as a discipline, and perhaps less exploratory 

in terms of defining new ways of writing about this 
history. The intent of this collection is to look again at 
the issues surrounding how we might define graphic 

design history, as well as to propose new ways forward.

Teal Triggs
The first conference to bring together academics, 

educators, and design practitioners on a formal platform 
was “The First Symposium on the History of Graphic 

Design: Coming of Age,” held at the Rochester Institute of 
Technology in 1983. Organizers Barbara Hodik and Roger 

Remington wrote that up to this point, “the history of 
graphic design has been scattered among the pasts of art, 
printing, typography, photography, and advertising.”2 The 

remit of the symposium was to “share information,” but 
also to recognize the need for pausing and taking stock 
of “the events, forces, and individuals that contributed 

to what we now know as graphic design.”’ Part of  this 
reflection was  to acknowledge the need to move away 

from art history and recognize a design history that 
took into account other disciplines, such as “sociology, 

anthropology, aesthetics, politics, economics  “4   This move 
also extended  into highlighting the need for a distinct 

graphic design criticism to express “applied ideas.”’

“... ‘it is impossible to ‘reposition’ graphic 
design history without knowing the original 

position in the first place.’”
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Printed text and images are still the central artifacts for 
housing memory in literate culture. Although storage 
and retrieval formation is rapidly being transferred to 
computer memory banks, daily transactions in information, 
whether statistics, persuasion, sentiment, are still made 
on paper. Some printed information is reference, some 
is persuasive, and almost all of it is processed into a 
format determined by technology; for example, the 
typewriter determines the sizes of paper and envelopes. 

In many countries, graphic design is still largely in the 
hands printers, and even in countries with many active 
graphic designers, much of the printed material in daily 
life is designed by traditional format or with the new 
software from phototype and digital type companies. 
With this competition, designers present themselves 
having achieved the unique ability to analyze and project 
images that constitute the symbolic meaning in the 
public message of clients. Designers have accomplished 
this through long and specialized training in a highly 
theoretical body of knowledge sophisticated technique, 
bolstered by a service orientation self-regulated social 
code, that is to say, by the definitions of their profession. 

The mantle of skill is evaluated by the paying clients, who 
focus on economic results either in terms of products 
sold or interest engaged, or by the graphic designers 
themselves, who focus novelty within a changing but 
restricted range of established conventions. Designers 
have had to be self-referential inasmuch as other group 
concerned with visual images - the coalition museums, art 
marketers, painters, and sculptors - contend they alone 
generate images worthy of symbolic belief and use their 
publicity systems to exclude the replicated image of mass 
culture  from public and scholarly attention or assessment. Frances C. Butler 
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“Graphic designers themselves are confused about addressing diff erent audiences...”
vivid magazine // spreads



vivid magazine // mockup



vivid magazine // mockup
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logo design
BH Productions

Challenge:
Develop a logo for Branden Hume. Branden 
is a multimedia student, skilled in the areas of 
photography, film-making, and animation. He 
does not have a previous logo or name for his 
personal brand.

•	 Make sure logo can be animated

Software Used:
•	 Adobe Illustrator 

Execution:
The client wanted a logo that incorporated aspects of a film studio, but 
he was open to other concepts. When asked about what kind of logos he 
gravitated towards, he showed examples of classic film logos with a film 
strip and/or camera. I suggested that we steer away from a logo that isn’t 
distinct, and create one that would still clearly communicate a relation to 
film, but would subtly reference him. The final chosen logo is a piece of 
film that is built out of a B and a H for his initials with the tagline placed in 
a way that adds dimension.

•	 Collaborated with client
•	 Conducted competitor research
•	 Sketched variations



bh productions // strategy



bh productions // logo



bh productions // mockup



icon design
Hypothetical // Oregon Zoo

Challenge:
Create a set of icons for the Oregon zoo.  
Choose ten animals to represent. 

•	 Make sure the icons are cohesive

Software Used:
•	 Adobe Illustrator 

Execution:
To create harmony and cohesion, I used the same eye shape for all of  
the animals I chose. At first I depicted the animals in their frontal view,  
but realized that there would be more consistency if I did their profile  
view instead.

•	 Researched and studied animal profiles
•	 Illustrated a set of icons that follow consistent rules



zoo icons // flat



zoo icons // pattern



zoo icons // 3D



book layout/design
The Flower Elves

Challenge:
Find a non-traditional folktale from abroad and 
format it into a children’s book. Create illustrations 
to go with the text. Print and produce the book as 
well as publish it to a free online publisher.

•	 Organize a multi-page layout

Software Used:
•	 Adobe InDesign
•	 Procreate

Execution:
I chose to create a children’s book from a Chinese folktale, and after 
researching and reading many stories, I landed on one called The Flower 
Elves. I studied the text and highlighted areas that I would later illustrate. 
At first, I started to illustrate the images separately to combine with the 
text after, but as I began to do so, I noticed that the illustrations and text 
didn’t feel cohesive. I redrew the illustrations with the book size and format 
in mind as well as how I would incorporate the text with the images. 
I wanted to push myself away from standard type layout, so I played 
with making the text flow with the illustrations. I published this book 
through Amazon KDP and it is available for purchase. Going through the 
publishing process was insightful and showed me the trial and errors of 
formatting within the publisher’s guidelines.

•	 Translated text into illustrations
•	 Experimented with type layout
•	 Printed/produced and published book



the flower elves // spreads

The  
Flower 
Elves

A Chinese Folktale

Illustrated By KaiLee Jones

Once upon a time there was a scholar who lived 
retired from the world in order to gain hidden 

wisdom. He lived alone and in a secret place. And 
all about the little house in which he dwelt he 

had planted every kind of flower, and bamboos 
and other trees. There it lay, quite concealed in 
its thick grove of flowers. The scholar loved his 

flowers as he did himself. Never did he set his foot 
beyond the boundaries of his garden. 

It chanced that once there came a lovely spring 
evening. Flowers and trees stood in full bloom, 
a fresh breeze was blowing, the moon shone 
clearly. And the scholar sat over his 

goblet and was grateful for 
the gift of life. 

Suddenly he saw a maiden in dark garments 
come tripping up in the moonlight. She made a 
deep courtesy, greeted him and said: “I am your 
neighbor. We are a company of young maids who 

are on our way to visit the eighteen aunts. We 
should like to rest in this court for awhile, and 

therefore ask your permission to do so.” 

The scholar saw that this was something quite out 
of the common, and gladly gave his consent. The 

maiden thanked him and went away. 

In a short time she brought back a few more maids 
carrying flowers and willow branches They were 
charming, with delicate features, and slender, 

graceful figures. When they moved their sleeves, a 
delightful fragrance was exhaled. 

“My name is Salix,” said a maiden in a green 
gown, with a smile. Then she presented another, 

clad in white, and said: “This is Mistress 
Prunophora”; then one in rose, “and this is 

Persica”; and finally one in a dark-red gown, “and 
this is Punica. We are all sisters and we want to 

visit the eighteen zephyr-aunts today. The moon 
shines so beautifully this evening and it is so 

charming here in the garden. We are most grateful 
to you for taking pity on us.”

“Yes, yes,” said the scholar. 

Then, suddenly the zephyr-aunts arrived! At once 
the girls rose and went to the door to meet them. 
“We were just about to visit you, aunts,” they said, 
smiling. “ This gentleman here had just invited us 
to sit for a moment. What a pleasant coincidence 
that you aunts have come here, too. This is such a 

lovely night that we must drink a goblet of nectar in 
honor of you aunts!” 

“May one sit down here?” asked the aunts.

“The master of the house is most kind,” replied 
the maids, “and the spot is quiet and hidden.” 

They presented the aunts to the scholar and he 

spoke a few kindly words to the eighteen aunts. 

They had a somewhat irresponsible and airy 

manner. Their words fairly gushed out, and in their 

neighborhood one felt a fr osty chill. 

The eighteen aunts sat at the upper end of the table, the maids 
followed, and the scholar sat down with them at the 

lowest place. Soon the entire table was covered with the most 
delicious foods and most magnifi cent fr uits, and the 

goblets were fi lled with a fr agrant nectar.

they had partaken of food and 

drink the maids rose, danced and sung. 

The scholar was so overpowered with delight that he no longer 

knew whether he were in heaven or on earth.  

The moon shone brightly and the fl owers 

Sweetly the sound of their singing echoed through the falling gloam, and 

exhaled intoxicating odors. Aft er 

their dance was like that of butterfl ies fl uttering about the fl owers. 

When the dance had ended, the girls sat down 
again at the table, and drank the health of the 
aunts in flowing nectar. The scholar, too, was 
remembered with a toast, to which he replied 

with well-turned phrases. 

But the eighteen aunts were somewhat 
irresponsible in their ways. One of them, 

raising her goblet, by accident poured some 
nectar on Punica’s dress. Punica, who was 

young and fiery, and very neat, stood up angrily 
when she saw the spot on her red dress. 

“You are really very careless,” said she, in her anger. 
“My other sisters may be afraid of you, but I am not!” 

Then the aunts grew angry as well and said: “How dare this young 

chit insult us in such a manner!” 
And with that they gathered up their garments and rose. 

All the maids then crowded about them and said: “Punica is so young 

and inexperienced! You must not bear her any ill-will! Tomorrow she shall 

go to you switch in hand, and receive her punishment!”

But the eighteen aunts would not listen to them and went of . Thereupon the m
aids 

also said farewell, scattered among the fl ower-beds and disappeared. The 

scholar sat for a long time lost in dream
y yearning. 

“We all live in your garden,” they told him. “Every year we are 

tormented by naughty winds, and therefore we have always asked 

the eighteen aunts to protect u
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On the following evening the maids all came back again. 

The scholar readily promised to 
do as they wished, and the maids 
all said with a single voice: “We 

thank you for your great kindness 
and will repay it!” Then they 

departed and a sweet fragrance 
filled the entire garden. 

The scholar made a red flag as described, and when early in the 
morning of the day in question the East Wind really did begin to 
blow, he quickly set it up in the garden. Suddenly a wild storm 
broke out, one that caused the forests to bend, and broke the 

trees. The flowers in the garden alone did not move. 

Then the scholar noticed that Salix was the willow; Prunophora 
the plum; Persica the peach, and the saucy Punica the 

Pomegranate, whose powerful blossoms the wind cannot tear. 
The eighteen zephyr-aunts, however,  

were the spirits of the winds. 

In the evening the flower-elves all came and brought the scholar 
radiant flowers as a gift of thanks. “You have saved us,” they 

said, “and we have nothing else we can give you. If you eat these 
flowers you will live long and avoid old age. And if you, in turn, 

will protect us every year, then we sisters, too, will live long.” 

The scholar did as they told him and ate the flowers. And his 
figure changed and he grew young again like a youth of twenty. 
And in the course of time he attained the hidden wisdom and 

was placed among the Immortals. 

結束
THE END

First published 2022 by KERRN Publishing

ISBN 9798429226118
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brand guide
Hypothetical // Kairaku Ramen

Challenge:
Develop a brand guide for a fictional company. 
Design a logo and establish guidelines for the 
brand’s visual identity.

•	 Organize a multi-page layout

Software Used:
•	 Adobe InDesign
•	 Adobe Illustrator

Execution:
I love ramen, so I chose to create a brand guide for a ramen company. 
The company’s name Kairaku means “joy/pleasure/enjoyment/delight”  
in Japanese. I designed the logo to depict a bowl of ramen and chopsticks 
using the gestalt theory. I paired the logo with a friendly typeface and 
a color palette that is joyful, simple, and comforting. In addition to the 
brand guide, I included packaging and merchandise for this company.

•	 Developed backstory to fictional company
•	 Established guidelines for use of the  

brand’s visual elements
•	 Formatted a consistent layout 
•	 Printed & produced brand guide
•	 Pushed project further by designing  

packaging & merchandise



kairaku ramen // spreads
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Vision Statement

To deliver joy with every bowl of ramen. At Kairaku Ramen, 
we want to provide joy instantly, and nothing says joy to us 
like a bowl of delicious ramen.

We have been crafting and perfecting our ramen since 1986, 
and want to share with the world what we believe instant 
ramen should be. We use only the best ingredients and 
methods to develop ramen that not only tastes good, but is 
good for you as well.

Essence/Character

Our brand is represented by the Japanese word, Kairaku (偕
楽), which means joy, pleasure, enjoyment, and delight. We 
strive to uphold and maintain Kairaku within our business.

We characterize our brand by the following:

* Joyful

* Simple

* Comforting

* Satisfying

Purpose

Every brand has a different flavor, and it’s important that we 
stay consistent with our own unique flavor. To assist you in 
communicating the flavor profile of Kairaku Ramen, we’ve 
cooked up this brand guide. 

This brand Guide is like a recipe and is intended to help you 
use the perfect ingredients for representing Kairaku Ramen. 
It is a summary of our values, design policies, and branding 
and how to use them.

This is not a full-course meal of the brand, but rather a 
tasting of our most important visuals and ingredients that 
capture the essence of the brand.

54

Logo: Elements

Logo 

Logotype

Logo with text

Logo: Clear Space

Minimum clear space = 
The end of the chopstick

Minimum clear space is the smallest distance allowed 
between the logo and the edge of a page or any other 
elements.

The clear space must be followed so that the logo does not 
appear crowded.

76

Logo: VariationsLogo: Minimum Size

Grayscale

Reversed (white logo against a solid color)

Black

To maintain legibility, do not scale the logo any smaller than 
indicated to the below.

1.5 cm  by 1.5 cm 3.5 cm  by 2.3 cm

98

Logo: Misuse

It is important that our logo stays consistent and is not 
altered. Here are some examples of what to avoid.

Do not add any effects  
to the logo

Do not change the color 
of the logo

Do not rotate the logo

Do not change the font 
of the logo

Kairaku 
Ramen

Do not skew/distort the logo

Do not use the logo  
in low resolution

Typography

Like our logo, it’s important that our typography stays 
consistent. Mr Eaves Mod OT is both approachable and 
clean, which is why it is the primary typeface for Kairaku 
Ramen. For display text, we recommend the typeface 
Meatball. Meatball is fun and friendly and pairs well with Mr 
Eaves Mod OT. Use Meatball only for titles or headlines.

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890!@#$%^&*()

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890!@#$%^&*()

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890!@#$%^&*()

Mr Eaves Mod OT Reg

Mr Eaves Mod OT Bold

Meatball Regular

1110

Typography: Guidelines

Headline
- Mr Eaves Mod OT Bold 
- 22 pt 
- 24 pt leading 
- 0.1875” space before and after

Headline example
Body copy example. Sam abo. Equatur 
arum aut porem fugitibus, nulpa nobis 
ium endus, nia nos dolorro quost, con 
nos susdaessi duci ut es nimagnam 
asperia voluptae litatur sunda comnihi.

Pudio dolorae etur aspel endion 
pelectio bla coritasin esequo temporem 
voloriti to dolupta ectotatia dernata 
dicab ium verum, sam facepra simenih.

Icipid mod minci alibeaturis atia 
explant mos. Dolum earcium que 
pelendit doluptae dem in esequias eost 
aliquo.

Display
- Meatball Regular 
- 39 pt 
- 45 pt leading 
- 0.1875” space before and after

Body copy

- Mr Eaves Mod OT Reg 
- 12 pt 
- 14 pt leading 
- 0.1875” space  before and after

Brand Colors

To reflect our ramen, our color palette consists of tasteful 
and simple hues. Below we is the three primary colors that 
we use to represent our brand. We have also chosen three 
accent colors that can be used in addition.

C=0, M=92, Y=83, K=0 
R=239, G=60, B=56

C=88, M=72, Y=0, K=0 
R=0, G=80, B=209

C=0, M=5, Y=96, K=0 
R=255, G=231, B=6

C=0, M=43, Y=91, K=0 
R=255, G=161, B=45

C=0, M=0, Y=0, K=100 
R=0, G=0, B=0

C=0, M=2, Y=10, K=0 
R=255, G=247, B=229

Primary Accent

Brand Guide
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kairaku ramen // packaging mockup



kairaku ramen // sign mockup



kairaku ramen // merchandise mockup



sticker design
Hypothetical // Ice Cream Shop

Challenge:
Illustrate a set of five stickers for a local business. 

•	 Stick to a color palette of 5 colors max

Software Used:
•	 Procreate
•	 Adobe Illustrator

Execution:
I chose to illustrate stickers for an ice cream shop. I wanted the stickers 
to be youthful and something that people would be likely to take home 
with them and stick on an assortment of things, so I designed the fun 
characters centered around ice cream. I used a limited color palette with 
tints of each color to create a simplicity and unity between the different 
stickers. 

•	 Designed a cohesive set of stickers



ice cream stickers // mockup



packaging design
Hypothetical // Craftwork Brew

Challenge:
Design a logo and create three cohesive label 
designs for a brewery called Craftwork Brew. 
Craftwork Brew is a local beer company that uses 
locally sourced fruit to create unique and seasonal 
blends/flavors. 

•	 Make the labels distinct, but maintain unity

Software Used:
•	 Adobe Illustrator

Execution:
After researching the beer brewing process, other drink labels, beer  
label requirements, and getting to know the company and their flavors,  
I brainstormed logo concepts through a mindmap and sketched a variety 
of logos. Through peer critique and feedback, I refined the chosen logo 
and developed a moodboard. I drew illustrations to accompany the 
flavors and styled the layout of the labels to assist in the fresh, fun, and 
friendly vibe of the brand. I produced physical mockups to test legibility 
and the overall feel of the labels.

•	 Researched beer and drink labels
•	 Sketched variations
•	 Developed a system of labels
•	 Printed and produced physical mockups
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craftwork brew // moodboard & label sketches

Cra�work Brewery Moodboard

BREW

- Funky
- Fruity/Floral
- Colorful
- Modern Retro
- Tart & Refreshing
- Doodly llustrations

BREW

EST 2010

BREW
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Cra�work Brew Label Designs: Strawberry, Lavender Honey, White Label

Bottle Cap
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FARMER’S RESERVE STRAWBERRY

please 
recycle

TASTE

A celebration of the 
summer harvest, this 

blond sour ale is loaded 
with Seascape Strawberries 

grown at Nannerman Farms in 
Salem, Oregon. These delicious 
juicy berries are swept by cool 
evening breezes and drenched 
in warm daytime sun before 
being hand-picked and added 
to this tart & refreshing ale.
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7% ABV 12 FL. OZ.

Enjoy !

Bottled & brewed in the Willamette Valley of Oregon

Locally Sourced

SeasonalExcellent Fresh

or Cellared for Years
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LAVENDER HONEY

please 
recycle

TASTE

This funky, floral 
delight, is a golden brett 

beer that captures the 
flavors of Spring. Hand-picked 

lavender grown at Mountainside 
Lavender Farms in Hilsboro, 
Oregon is layered with aromatic 
Northwest wildflower honey with 
a hint of minerality, meyer 
lemons, aromatic botanicals and 
bosc pear to provide a complex 
backdrop of floral spring flavors. 

C
ra

ft
w

o
rk

 B
re

w
 is

 a
b

o
u

t 
se

le
c

ti
n

g
 t

h
e

 b
e

st
 

in
 lo

c
a

lly
 s

o
u

rc
e

d
 f

ru
it

 a
n

d
 b

le
n

d
in

g
 it

 in
to

 
so

m
e

th
in

g
 s

p
e

c
ia

l &
 u

n
iq

u
e

ly
 O

re
g

o
n

ia
n

.

6.5% ABV 12 FL. OZ.

Enjoy !
Bottled & brewed in the Willamette Valley of Oregon

Locally Sourced

SeasonalExcellent Fresh

or Cellared for Years
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WHITE LABEL

please 
recycle

TASTE

Oregon-grown Muscat 
Blanc grapes is paired 

with German Hallertau 
Blanc hops to create this 

unique hybrid of beer & wine. 
The combination of white wine 
grapes, Monukka raisins and 
tropical-aroma hops add a 
luscious nose of ripe apricot, 
lychee, and lemongrass. This  
blend is finished with a touch of 
Grains of Paradise & coriander.
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7.3% ABV 12 FL. OZ.

Enjoy !
Bottled & brewed in the Willamette Valley of Oregon

Locally Sourced

SeasonalExcellent Fresh

or Cellared for Years
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craftwork brew // final labels & logo



Cra�work Brew Primary Label Physical Mockup

Le� Side Front Side Right Side

Bottle CapFront View Hand Held Top View

craftwork brew // physical mockup
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vinyl album design
Hypothetical // Laufey

Challenge:
Redesign an album cover of a band/musician 
and format it into a vinyl record cover and label. 
Create a digital component to accompany  
the album.

•	 Translate audio into visual
•	 Create a physical mockup

Software Used:
•	 Adobe Illustrator
•	 Adobe XD
•	 Procreate

Execution:
I chose to redesign the EP cover of Laufey who is one of my favorite artists. 
Her music is a modern take on jazz, so I decided to draw inspiration from 
1920’s art deco styles. I sketched several cover concepts and rendered 
them in Procreate. Laufey’s music gives off the vibes of old New York and 
romance, so I illustrated the album cover with that in mind. I printed and 
folded the vinyl album cover to test legibility and the dieline. For the digital 
component, I designed a website that allows for the digital download of 
the EP as well as the option to play the music on the website directly. I also 
included a merch page for selling posters, crewnecks, and a tote bag.

•	 Illustrated cohesive graphics for back & front cover, gatefold, and label
•	 Produced physical gatefold vinyl album cover mockup
•	 Developed a website for the artist and album
•	 Furthered the project by designing merch



Laufey Album Cover Moodboardlaufey // moodboard & sketches



Typical of Me

Typical of M
e

This view used to bring

A smile to my face 

Lately it's done nothing but

Remind me of the way

The way that you used to

Took me 21 days to 

Walk our former paradise

Step by step, brick by brick

I'm reclaiming what's mine

To give away to just one guy

Street by street, breath by breath

From the Back Bay to the sky

Taking back my life

The café 

Where you asked me for my name

The bookstore where we spent 

5 hours hiding from the rain

It's like a game of monopoly

And leave you on the ground

And I know that I'll see you 
one day on the street

With a girl on your arm but I won't l
et that keep me from this town

Step by step, brick by brick

I'm reclaiming what's mine

To give away to just one guy 

Piece by piece, breath by breath

From the Back Bay to the sky

Taking back my life

Street by Street

Magnolia

She could have anyone in the 
world

Floats around town in a golden 
gown

Born in a castle on a cloud

Magnolia

Stars in her eyes

Handpicked from the skies

Beautiful soul

How can I compete with her?

Perfection is the only word

I think of when I think of Magnolia

She doesn't know that the world 
is turning just for her

I wish I could be Magnolia

Magnolia

She can move oceans and 
rivers with ease

A word from her lips

Her sirens kiss

Will send you straight into abyss

Magnolia

I wish she'd give her secrets away

Enchants everyone

And I think it'd be fun

To be like her someday

But I cannot compete with her

Perfection is the only word

I think of when I think of Magnolia

She doesn't know that the world 
is turning just for her

I wish I could be Magnolia

Magnolia

Magnolia

Maybe one day I'll fall in a 
bookstore

Into the arms of a guy

We'll sneak into bars

And gaze at the stars

Surrounded by fireflies

Oh, I'd like to sleep in 'til 
two on a Sunday

And listen to the bluebirds sigh

Get soaked in the rain

And smile through the pain

Slow dance under stormy skies

Maybe I'm just old-fashioned

Read too many fairytales

It's no wonder I've had no luck

No one's ever good enough

I want a love like I've seen 
in the movies

That's why I'll never fall in love

Oh, maybe I'm just old-fashioned

Read too many fairytales

It's no wonder I've had no luck

No one's ever good enough

I want a love like I've seen 
in the movies

That's why I'll never fall in love

Like the Movies

I wish you bluebirds 
in the spring

To give your heart 
a song to sing

And then a kiss, 
but more than this

I wish you love

And in July a lemonade

I wish you health, and more 
than wealth

I wish you love

My breaking heart and I agree

That you and I could never be

So, with my best, my very best

I set you free

I wish you shelter 
from the storm

A cozy fire to keep you warm

But most of all, when 
snowflakes fall

I wish you love

I wish you love

My breaking heart and I agree

That you and I could never be

So, with my best, my very best

I set you free

I wish you shelter 
from the storm

A cozy fire to keep you warm

But most of all, when 
snowflakes fall

But most of all, when 
snowflakes fall

I wish you love, love, love

I Wish You Love

I spent months gazing at him

His dark hair, his glasses

Perfect overall

He looked so serious

He was mysterious

One Tuesday he caught me 
sneaking in a stare

He shot me a smile

I nearly tumbled out my chair

He said, "Who are you? 
My name is James"

And that's when I fell into the flames

Turns out he's a fool

That James

Oh, James

Oh, how I wasted my days

Oh, dreaming, dreaming of James

He said, "Do you like museums?

They're open late tonight

How about we go together 
just you and I

And maybe we can have 
a drink or two?

I'd like to learn about you"

But James just thought 
It was alright

To go ahead and talk 
about himself all night

Then he really felt he had to say

That he'd be a millionaire one day

Turns out he's a fool

That James

Oh, James

Oh, how I wasted my days

Oh, dreaming, dreaming of James

Mhm-mhm-mhm

My eyes rolled to the 
back of my head

It seemed like the night 
would never end

At one point I just stopped listening

His voice just became too sickening

James

Wanted it to be you

Some things just aren't 
meant to be

It's easy to say, I still can't see

You with anybody else

There's no amount of wealth

That could ease this 
poor goodbye

And I'm sure that you'd agree

My spiral begins, right on cue

I wonder if I'll ever find

Someone new

I keep on going back

Looking at our memories

I know that you will soon delete

We turn to strangers in a day

Now you walk away

Every time I catch your eye

When did you become so shy?

I'm sure that you'd agree

My spiral begins, right on cue

This time, I swear I won't find

Someone new

Someone new

Someone New

That I don't show enough

Of what I think

It's only when I drink, I open up

But I promise that I love you

Even with that hairdo

I'm sorry I made fun of it

It's not your fault it looks like 
shit (like shit)

I have never tolerated 
someone for so long

I've never laughed so much

There's no one else I'd rather 
fall asleep with

And dream with

You're my best friend 
in the world

Tumbling down the stairs

You'll barely catch me in time 
(tumbling down)

We'll argue about what to 
watch on TV

Finally pick a movie, then we'll 
fall asleep (asleep)

Some things never change

It's funny 'cause you drive me 
half insane

A universe without you would 
be thoroughly mundane

There's no one else I'd rather 
fall in love with

And that is my best friend 
in the world

You're my best friend 
in the world

Best Friend
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